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In the article, it has been grounded that the development of the world
economy has been inextricably linked with the spread of the Internet and the
digitalization of business processes. Using the electronic means of
communication is becoming one of the key conditions for the companies'
survival in conditions of fierce competition. The article deals with
approaches to defining the ,e-business”. The concept of e-business
structure has been proposed. In the paper, has been justified that innovation
is an integral part of e-business and e-commerce, but Ukrainian businesses
have little experience in using the innovative capabilities of e-business and,
as a result, lose in the competition. The main advantages of e-business and
trends in e-commerce have been proposed.
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Formulation of scientific problem and its significance. In recent
decades, the development of the world economy has been inextricably
linked with the spread of the Internet and the digitalization of business
processes. Thus, the situation in the modern market of goods and
services changes very quickly under the influence of macro factors in a
very short period of time, and this requires a rapid response and the
creation of new approaches to business. In order to maintain supremacy
in such conditions, it is necessary to constantly change and adapt
management approaches, study and improve existing business
processes and methods of doing business.

Using the electronic means of communication is becoming one of
the key conditions for the companies’ survival in conditions of fierce
competition. In the modern economic space, it is not so much the right
to own a resource that is perspective, but the availability of information
on the possibility of its rapid use in social production. In this way, the
company begins to develop in accordance with the new focus, which is
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based on advanced methods of using digital technologies. That is why
the importance of e-business development is increasing.

Analysis of recent research and publications. Research in the field
of e-business in recent years has been conducted by such scientists as
Chaffey Dave, Vynogradova 0., Drokina N., Hemphill Tanya, Edmundson-
Bird David, Shaleva 0., etc. Despite the significant number of works
devoted to the formation of theoretical and practical aspects of e-
business development, dynamic and rapid changes in this area of the
economy require detailed research and generalization, the study of
mechanisms and features of the influence of various factors on e-
business trends in modern development.

The purpose of the article is to study the factors influencing the e-
business’ development, to research its main technologies and tools, as
well as to study the benefits of using e-business in competitiveness'’
increasing.

Presentation of the main material. The field of e-business in
Ukraine is in the developing stage. Domestic businesses have little
experience in using the innovative capabilities of e-business and, as a
result, lose in the competition. Therefore, organizations and businesses
need developments that could help them use the Internet to improve
their efficiency and, as a result, increase their competitiveness.

Today, e-business technology is one of the important tools of
modern competition. The impact of e-business is changing all forms of
activity of large and small enterprises — from product development to
the sale of goods on the market. The main source of market power is
intelligence, embodied in the organizational structures of research and
market corporations, which create new IT and maintain control over
them. E-commerce, which has emerged in the last decade in most
developed countries, has today become a powerful factor in the growth
of the world economy, as well as the rise of national economies. At the
present stage of world economic development, the following key areas
of using Internet tools in entrepreneurship should be highlighted (Fig.
1).

There are several approaches to e-business defining. In
accordance with one of the approaches, the authors interpret e-
business as an entrepreneurial activity that is carried out only with
Internet use. E-business is a type of economic activity of international
companies that uses computer networks, in particular the Internet, for
the purpose of making a profit [2].
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Fig. 1. The main directions of using the Internet tools in entrepreneurship
(developed by the author using [1])

Another approach is more universal. It combines the views of the
authors on e-business as modern business processes that are carried
out using information and telecommunication technologies [3].

The third approach’ authors do not focus on the means and
technologies of business. They interpret e-business as a combination of
e-commerce, business analytics, customer relationship management,
logistics and sales management, and a planning information system [1].

So, in a broad sense, electronic business is differentiated,
depending on understanding the term "electronic environment®. Some
authors understand this concept only as an Internet space, the other
part also adds private networks — Electronic Data Interchange.

Thus, Internet technologies and innovations in e-business are not
its primary components but are important as an element of the
competitive advantage formation strategy. E-business is a special
economic phenomenon, a type of entrepreneurial activity associated
with the implementation of any transactions using information and
communication technologies in order to make a profit and achieve
goals.

In general, e-business includes the following components:
electronic document management; electronic payment system; e-
commerce. E-business is based on the following important
technologies: network technologies; Internet technologies; IT
production; decision support systems; artificial intelligence technologies
etc.

The study of the global information technology and
telecommunications market, make it possible to identify the following
stages of companies’ digital transformation:

1) companies that “resisting” digital transformation (digital
initiatives are fragmented, as a result, business is developing poorly);

2) "researchers of digital opportunities” (companies have the need
to develop digital business strategies focused on the customer, but so
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far at the level of individual projects, as a result, progress is not
predictable);

3) “digital players” (business and information technology activities
are coordinated throughout the enterprise and are aimed at developing
the digital products and interacting with customers, but are not yet
aimed at realizing the revolutionary potential of digital initiatives, as a
result, the company offers standard digital products, services and
interactions);

4) "transformers" (due to integrated business and information
technology management, the company produces products and services
based on digital technologies, as a result, the company leads its market,
working at the level of world standards);

5) "digital revolutionaries" (actively using the latest digital
technologies and business models, the company affects the markets: it
changes existing and creates new markets in its own interests) [4].

Thus, if the modern business cannot adapt to the new
requirements of the digital economy, it risks becoming uncompetitive
and being forced out of its market. The management of enterprises
should work out well business strategies based on the use of
information technology, interaction with customers should also be
based on digital technologies, business operations themselves should
contain digital links between process participants, business structures
should respond to changes in the IT environment and be able to use
them to increase their competitiveness.

Based on the analysis of modern literature, it is possible to identify
the main elements of the digital market that form the e-business, which
allows optimizing the company’s business processes (Fig. 2).

Business Company Buyers
partners

Electronic Integration E-commerce

A
v

b d
L |

E-business

Fig 2. The e-business structure [5]

The e-business structure consists of the following elements:
380
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- Intranet (internal tools for electronic data interchange) — includes
all internal programs for optimizing business activities (e.g, 1C, online
banking, messaging services);

- Extranet (external tools for electronic data exchange with
partners) — tools for exchanging data and messages with external
sources;

- the Internet (e-commerce) - includes two vectors of cooperation:
B2B and B2C, as well as their extended forms. This element also
reflects data on the activities of the B2G, G2B, and G2G sectors.

In practice, the influence of innovative technologies on the
development of electronic business is traced. For example, the “single
window” system is being actively implemented all over the world, i.e. a
mechanism that allows trading and transport companies to provide
information and documents related to the fulfillment of the
requirements of all regulatory authorities regarding the import, export,
and transit, only once, to one agency and in a standard format. This is
mainly about the ability to receive services from regulatory authorities
online, which undoubtedly has a positive impact on the functioning of e-
business, eliminating burdensome time and material costs.

Of course, the development of "single window" systems is only a
small aspect of the transformations that affect the development of e-
business. There are many other examples: new opportunities in the
financial sector thanks to modern blockchain technology, employment
prospects due to the development of IT technologies, a new approach to
the provision of logistics and transport services in connection with the
digital transformation in this area, ranging from elementary electronic
document management systems to smart online cargo control systems
and the use of drones for parcel delivery.

The e-economy has opened up opportunities for businesses to
generate new insights based on operational business intelligence
analysis and provide rapid customer feedback, enabling companies to
react reactively to the innovative expectations of potential customers.
This is how new markets were formed: instant messengers, online
search, online advertising, online commerce, e-coaching, e-learning,
etc.

At the same time, it is impossible not to notice that, thanks to the
possibilities of the Internet and information technologies, the life cycle
of innovative products began to shorten, which gave rise to a race of
popular manufacturers and developers to bring to the market new
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models of smartphones, computers, new mobile applications, new
versions of computer games, etc.

As a result of the 2020’s events, which entailed significant
economic shocks and transformations, the growth trend of the e-
business and e-commerce market has increased many times. The
vigorous movement of businesses towards their brand’ development on
the network has become even more active as a result of the pandemic.
Because, firstly, the restrictions that have arisen related to preventing
the spread of COVID-19 have put many companies in a position in which
online trading has become the only possible option for their survival.
And, secondly, the pandemic also had an impact on the behavioral
activity of the consumer, who began to visit the usual offline trading
platforms less, preferring online stores to them.

These and other factors lead experts to predict significant growth
in the online market in the near future. According to some estimates, by
2023, online sales are expected to approach $6.5 trillion dollars, while
in 2019 online sales were 3.5 trillion dollars [6].

Currently, the 10 largest countries and markets of e-commerce in
the world can be identified: China, USA, UK, Japan, Germany, France,
South Korea, Canada, Russia, and Brazil [7]. Today, China is the world's
largest e-commerce market, led by subsidiaries of the Alibaba Group,
namely Taobao, Alibaba.com, Tmall, and others. With 35% annual
growth, China is also one of the fastest-growing e-commerce markets.

Innovation is an integral part of e-business and e-commerce. The
implementation of social media, online payment systems, and mobile
applications in e-commerce optimizes this process for both sellers and
buyers, increasing sales. The use of the latest tools such as chatbots,
artificial intelligence, voice assistant, and virtual reality technologies
form new forms of communication between seller and buyer, as well as
business process models both in the global market and directly in the
Ukrainian market [26-28].

The benefits of developing e-business both are obvious. The main
advantages of e-business are:

1) reduction of prices due to reduction of logistics costs, which in
turn contributes to the development of small businesses;

2) cost savings - in the field of e-business there are no physical
stores, making e-business more cost-effective;

3) obtaining greater profits due to the reduction of the cost of
processing the purchase, less time is spent on choosing a purchase,
respectively, more control over all transactions;
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4) faster and better customer service, which allows the latter to
save money and time;

5) the ability to quickly compare prices and goods: a significant
advantage for sellers who compare prices in pricing, and for buyers
who want to buy cheaper and better;

6) increase in productivity due to reduced time for customer
service - all Internet users around the world have access to Internet
sites;

7) convenient exchange and management of information: with the
help of e-commerce improves the exchange of information between
customers and sellers, products move faster, which is the main driving
force for development in various industries.

The accelerated growth of the e-commerce market will lead to the
development and consolidation of new trends. Among them:

1. Transition to D2C. There is a development of a fundamentally
different scheme of commercial relations between buyers and
producers. B2B and B2C are among the most common areas in
business. In the first case, a business sells services or goods to a
business, and in the second, to an individual. Today, some
manufacturers operating in the B2B segment are abandoning this
model, moving to sales of products without intermediaries in the form of
retailers, distributors, and dealers. Such a system is called Direct-to-
Consumer (D2C).

2. Distribution of CDP. Companies are trying to collect more and
more data about their current customers, including their online
behavior and all channels of communication with the store. CRM
systems that are widely used today do not allow taking into account the
online activity of consumers, while CDP (customer data platform)
platforms provide such an opportunity. They were originally designed
specifically for processing and storing the digital footprint of users. The
main purpose of the CDP is to provide aggregated information to help
drive marketing strategy, segment audiences, and create personalized
offers for customers.

3. Video consultations. Pandemic-related restrictions have given
impetus to the proliferation of online consultations provided via video
links from physical points of sale.

4. Instant delivery. The issue of logistics amid the pandemic has
become extremely relevant because fast delivery has become a serious
competitive advantage. The fact is that, according to statistics, about
45% of users refuse to purchase, preferring to place an order
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elsewhere if the site offers an inconvenient delivery method or indicates
it is too long.

5. AR - augmented reality technologies. They help online
customers understand how the product will look in reality, and not in
the photo. With the help of AR, a 3D model of popular brand products is
created, then a QR code is placed in the product card for their detailed
study.

Conclusions. Thus, global e-business is a promising area of doing
business that can increase the level of competitiveness of both
individual enterprises, industries, and entire countries. In the age of
accelerated development of information and communication
technologies, the economy is constantly undergoing significant
transformations, gradually moving from “real” to "electronic”. Global e-
business has good prospects; its further development requires a
coordinated policy of the business and public sectors of the economy in
various countries, as well as the development of innovative approaches
to improve the efficiency of electronic platforms and marketing
solutions, taking into account the use of the successful experience of
leading countries in the development of electronic business.

Despite the fact that in Ukraine there is a positive trend in the
development of e-commerce, there are a number of problems that
prevent it from revealing its full potential in the global market. The
development of an effective strategy for the development of the e-
commerce market, the solution of technical issues, increasing public
confidence in online commerce, optimizing the mechanisms of logistics
and the efficiency of postal services, as well as payment systems will
increase the level of development of the domestic e-business market.
The processes of development of e-business in the world and in
Ukraine, in particular, reflect a steady trend towards the transition of
business entities to the electronic environment.
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U.l,epﬁaKOBa A_ c. [1; ORCID ID: 0000-0003-0972-821X]
K.€.H., OOLEHT

'HauioHanbHuii yHiBepcUTET BOAHOIO rocrnofapcTsa Ta npupoaoKopUcTyBaHHS, M. PiBHe

TEXHOJ10TII EJIEKTPOHHOIO BI3HECY IK IHCTPYMEHT
KOHKYPEHL|Ii B CYYMACHOMY CYCMNINbCTBI

Y ctatTi 06rpyHTOBaAHO, L0 PO3BUTOK CBITOBOI €KOHOMiKU HEPO3PUBHO
nos’sA3aHuM i3 nowupeHHsM IHTepHety Ta umdposisauieto 6isHec-npoueciB.
BukopuctaHHs eNeKTPOHHUX 3aco6iB 3B'A3KY CTAaE OAHIEI 3 KNOYOBUX YMOB
BMXXMBAHHAA KOMMNAaHIA B YMOBaX JMOPCTKOI KOHKypeHuil. Y cratTi
po3rnapalTbCA NiAXOAW A0 BU3HAYEHHA NOHATTA «EeNeKTPOHHUM Bi3zHec».
BignoBiaHo fo ogHoro 3 nNiaxoAiB, aBTOPU TPAKTYHOTb €JIEKTPOHHUM Bi3Hec aK
NiANPUEMHUUDbKY RIANbHICTb, AKa 3AINCHIOETLCA NUWIE 3 BUKOPUCTAHHAM
IHTepHeTy. |HWMK niaxig 6inbWw yHiBepcanbHUK. Y HbOMY NMOEAHAHO Nornsam
aBTOpPiB Ha eNEeKTpPOHHMM OizHec AK cyvacHi OisHec-npouecu, LWo
3AIACHIOTbCSA 3a [0MnoMoroo iHpopMaUilHO-TeNeKOMYHiIKaLinHUX
TexXHonorin. 3anponoHOBAaHO KOHLENUil0 CTPYKTYPU eJNiIeKTPOHHOro 6Gi3Hecy,
AKUIA CKNAfAETbCA 3 TaKUX enleMeHTiB: IHTpaHeT (BHYTpPIiWHi iHCTpyMeHTH ansa
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eNleKTpoHHOoro o6MiHy paHumu); EkcTpaHeT (30BHilWHiI iHCTpyMeHTM pans
e/leKTPOHHOro o6MiHy paHuMu 3 napTtHepamu); |HTepHeT (enekTpoHHa
KoMepuis). Y po6oTi 06rpyHTOBY€ETbLCS, WO iHHOBALIii € HeBiA'€MHOI0 YaCTUHOIO
eJIeKTPOHHOro Gi3Hecy Ta eNIeKTPOHHOT KOMepUii, ane yKpaiHCcbKun 6i3Hec Mae
He3Ha4YHUW AOCBiA BUKOPUCTAHHSA IHHOBALIMHMX MOXXJIMBOCTEMN €JIEKTPOHHOrO
6i3Hecy i, AAK HacnigoK, NMporpae B KOHKYPeHTHin 6opoTbbi. B pobori
BCTAHOBJIEHO, L0 €JIEKTPOHHA €KOHOMIKa BigKpuna ans 6i3Hecy MOXX/IMBOCTI
reHepyBaTH HOBI igei Ha OCHOBi onepaTUBHOro aHanily Gi3Hec-aHanITUKM Ta
IWUBMAKOrO 3BOPOTHOr0 3B'I3KY 3 KJIIEHTaMW, [A03BOJIIIOYU KOMNAHIAM
pearyBaTu Ha IHHOBAaUiAHI O4YiKyBaHHA NOTEHUiMHUX KnieHTiB. Tak
chopMyBaNMCA HOBi PUHKU: MECEHMKEPU, OHIANH-NOLIYK, OHJIAaMH-PeKNaMa,
OHJIANH-KOMEpLIis, €/IeKTPOHHUA KOYYMHI, €JIEKTPOHHE HaB4YaHHA Towo. B
CTaTTi PO3KPUTO OCHOBHi MepeBarun eNeKTpoHHoro Gi3Hecy Ta TeHAEHUil B
€J/IEKTPOHHIN KoMmepLii.

KnwyoBi cnoBa: enekTpoHHWM Oi3Hec; IHHOBAUIl; YNpPaBAIHHS;
LUMPpPOBI3aLIf; KOHKYPEHTOCMPOMOXKHICTb; €JIEKTPOHHA KOMepLis.
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"HaumnoHanbHbI yHUBEPCUTET BOAHOIO X035MCTBA U NPUPOAOMN0Ib30BaHNS, I. PoBHO

TEXHOJIOTUN INNEKTPOHHOI0 BUBHECA KAK MUHCTPYMEHT
KOHKYPEHLUXU B COBPEMEHHOM OBLLECTBE

B cratbe 060CHOBaHO, YTO pa3sBUTUE MUPOBON 3IKOHOMUKU HEpPa3pbiBHO
CBSi3aHO C pacnpocTpaHeHueM WHTepHeTa M uudpoBusaumen 6usHec-
npoueccoB. Ucnonb3oBaHMe 3/1EKTPOHHbIX CPEACTB CBSA3SU CTAHOBUTCHA OAHUM
M3 KJ/IIOYEBbIX YC/IOBUA BbDKMBAHUSA KOMMaHMU B YCNOBUAX MECTKOW
KOHKypeHuuu. B ctaTtbe paccMaTpuBalTCca Noaxoabl K onpeaeseHnUIo NOHATUA
«3NIeKTPOHHbIN Gu3Hec». Mpeano)keHa KOHUENUUA CTPYKTYPbl 3JIEKTPOHHOIO
6usHeca. B ctatbe 060CHOBaHO, YTO MHHOBALMW SABJIAAIOTCA HEOTbEMJIEMOW
YacTblo 3/IEKTPOHHOro 6U3Heca M 3NIeKTPOHHOM KOMMepLUMK, HO YKpPauHCKue
npeanpuATMA WUMEKT MaJsio oOnbiTa MCMNOSIb30BaHUA WHHOBALMOHHbIX
BO3MOXXHOCTEN 3/1IeKTPOHHOro GM3Heca WU, KaK cneacTtBue, NPOUrpbIBalOT B
KOHKYPEHTHOM 6opbbe. Mpepno)eHbl OCHOBHbIe npeuMyLlecTBa
3NEeKTPOHHOro 6M3Heca U TeHAeHUUN Pa3BUTUS 3JIEKTPOHHON KOMMepLU K.

KnioyeBble cnoBa: 3NeKTPOHHbIN OW3HEC; MHHOBAUWW; YyMpaBJieHUE;
unMbpoBM3aLMS; KOHKYPEHTOCNOCOOHOCTb; 3/IEKTPOHHAsA KOMMepLUUS.
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