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YKkpaiHa

BMJinB KOPUCTYBALIbKOIO KOHTEHTY HA E®EKTUBHICTb
MAPKETUHIOBMX KOMYHIKALIIA Y COLIAJIbBHUX MEPEXXAX

Y crarti pocnig)keHo 0C0G/IMBOCTI BMKOPUCTAHHA KOPUCTYBaLbKOro
KoHTeHTY (UGC) aKk epeKTMBHOro iHCTPYMEHTY MapKeTUHroBMX KOMYHiKauii y
couianbHux Mepexax. [lpoaHanizoBaHO OCHOBHI BMAW KOHTEHTY, WO
CTBOPHOITLCA CMOXuBavyaMu, nnatpopMum ANA X NOWMPEHHSA, a TaKoX
nepeBaru Ta pusuku, noB’a3aHi 3 iHTerpauieo UGC y MapKeTUHroBi cTparerii.
BcTtaHoBNEeHO, WO 32 YMOBU HaNEXHOI NiArOTOBKW, MOHITOPUHIY Ta €TUYHOrO
BMKOPUCTAHHA KOPUCTYBaLlbKUA KOHTEHT MOXKe He Siiwie NigBuLLMTY AOBipY A0
6peHAay, ane K CNPUATU 3MiLLHEHHIO CNiJIbHOTU HAaBKOJ10 HbOIO Ta NOKPALLAHHIO
No3uLUiN Y KOHKYPEeHTHOMY cepepoBuili. OKpeMy yBary npuaineHo guHamiui
PO3BUTKY iHTEepecy A0 KOPUCTYBAaUbKOro KOHTEHTY Ha rnobanbHoMy Ta
YKPalHCbKOMY piBHSAX.

KnwyoBi cnoBa: UGC; MapKeTMHroBi KOMYHiKaUil; KOPUCTYBaLbKWW
KOHTEHT; couianbHi Mepexi; b6peH; BUKIMKK; NepeBaru.

BcTtyn. Y cyyacHmnx ymoBax unedposoil TpaHchopMauii bisHecy gepani
Oinbworo 3Ha4yeHHA HabyBawTb IHCTPyMeHTM, WO 3abe3neuvyroTb
aBTEHTUYHICTb, NPO30PICTb | AOBIPY Y B3aeMopail MiXxX KoMnaHiamu. OgHUM
i3 TAKUX IHCTPYMeHTiB € KopucTyBaubkui KoHTeHT (UGC - user-generated
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content). Cytb UGC nonarae y cCTBOPEeHHi KOHTEHTY He KOMMaHi€w, a 1i
KNiEHTaMu, napTHepaMu abo KOpMCTyBayaMu MPOAYKTY, WO [03BONSE
dopMyBaTM NepcoHanioBaHUI gianor i3 uinbosot ayauTopieto [1].

Y cepepoBuLi, e pilleHHA NPO KymniBJ0 YXBaJIlOOTbLCSA HAa OCHOBI
PaLiOHANbHMX OLIHOK, EeKCNEePTHOCTI Ta penyTauiMHOl HAZIMHOCTI, pPofb
UGC cyTtTeBo TpaHcdopmyeTbes. BiH cTae He nuwe 3acoboM NpocyBaHHS,
ane M eneMeHTOM penyTauinHOro Kanmitany, Wo BMJMBAE Ha OpeHAa-
B YMOBAaX gigXurtanizauil.

BogHouac, nonpu oyeBupgHi nepesaru, BukopuctanHsa UGC Hece B
cob6i HN3KY pU3NKIiB — Bi BTPATWU KOHTPOJIIO Haf iHPOpPMaLiNHMM NoneM oo
npaBoBuUx BUKIUKIB. Came TOMYy aKTyanbHUM € [LOCJIOXXEHHS BMNJUBY
KOPWUCTYBALLbKOI0 KOHTEHTY Ha ePEeKTUBHICTb MAapPKETUHTY B CoOLiafibHUX
MepeXKax, @ TaK0X aHani3 Noro NOTeHUIMHUX BUrog, Ta BUKJTUKIB y MeXax
UMbPOBUX KOMYHIKaLIN.

AHani3 octaHHix pocnig)keHb i nyb6nikauin. Tema 3acTocyBaHHSA
UGC-KOHTEHTY aKTMBHO  [OOCJIAXYETbCS, 30KPEMA B  KOHTEKCTI
dopMyBaHHA OpeHpiB Ta po3bynoBM [OBroTPMBANMX BIOHOCUH i3
LiNbOBOK ayauTopien. 3a OaHUMKM HayKoMeTpuyHol 6a3m  Scopus,
2023 pik cTaB peKOpOHMM 3a KinbKicTio nyb6nikauin Ha temy UGC -
onybnikoeaHo 398 HaykoBuMx pobIT, WO OXONJOWTbL NpeaMeTHI ranysi
bi3Hecy, €KOHOMiKW, MeHedXXMEeHTy Ta Ccouia/ibHMX KOMYHikauin. Le
CBiAYMTb NPO 3POCTAHHSA HAYKOBOIO iHTEpecy A0 pPOoJli KOPUCTYBALLLKOIo
KOHTEHTY SIK IHCTPYMEHTY CTpaTeriyHoro 6peHauHry.

Y CLLUA cdopMyBaBCS NOTYXKHUN PUHOK, BapTiCTb akoro 'y 2024 poui
OLIHIETLCS Yy NOHaA 4 MinbApau ponapis, a npodecia «UGC Creator»
odiLilHO BU3HAaHA OKPEMOIO JTaHKOK KpeaTUBHOI eKoHoMiku [2]. BapTto
3a3HAYMTK, WO aHanoriyHa npodecinHa [OiANbHICTE BXXe nmno4yana
dopmyBaTuca i B YKpalHi, WO € cBiAYeHHAM rnobanizauil uUboro
IHCTPYMEHTY.

YKpalHCbKI KOMMaHIl Ta MAPKETUHrOBI areHuil TAKOXX aKTUBHO
BMKOPUCTOBYIOTb KopucTyBaubkuin KoHTeHT (UGC) y cBoix uudpoBux
cTpateriax. Hanpuknag, Genius.Space ta SendPulse BnpoBagxytote UGC
y NPOMOLIMHI KammnaHil Ans NpoCyBAaHHA OHNAWMH-KYPCIB, 3any4akuu
peanbHi Biarykn ta Bigeo Kopuctysadis [3]. Po3gpibHi 6peHan, Taki 9k
Eva, ABpopa Ta Cinbno, 3acTOCOBYHTb €JIEMEHTUM KOPUCTYBALbKOIO
KOHTEHTY B PEKJIAMHUX KaMNaHisax, DOPMYyOUYN TAaKUM YUHOM aBTEHTUYHUN
obpa3 bpeHOy Ta eMOLINHUN 3B'I30K 3 ayOUTOPIEL.

182



BicHuk
HYBIM

NMonpwn 3pocTatoyy yBary HAYKOBOI ChiIbHOTM A0 ¢&eHOMeEHY
KOPUCTYBALbKOr0 KOHTEHTY, Hanpsam pocnigxeHHs UGC 3anuwaetbcs
HEeLOCTAaTHLO OnpauboBaHuUM. Lle 3yMoBnE HEOBXiOAHICTb CUCTEMHOrO
BUBYEHHSI KOPUCTYBALbKOIN0O KOHTEHTY, BUABJIEHHA WOro nepeear Ta
HeOoiKiB.

MocTaHoBKa 3aBAaHHA. MeTow gochnigXeHHs € BCcebiYyHMW aHanis
BMNJINBY KOPMCTYBAUBbKONO KOHTEHTY Ha e(PEeKTUBHICTb MAPKETUHIOBMX
CTpaTerin y couianbHUX MepeXax, a TaKOoXX BW3HAYEeHHs MnepeBsar,
BUK/IMKIB | YMOB WMOro ycniwHOI iHTerpauili B uMdpoBy KOMYHIKaLito
bpeHAay.

IOnsa pocarHeHHs MeT HeobXiaHO BUPILLINTY TaKi 3aBOAHHS:

1. JocnignuTn CyTHICTb MOHATTA KOPUCTYBALbKOIr0 KOHTEHTY Ta MOr0
MicLie B Cy4aCHMX MapKeTUHIOBUX CTPATEriAX.

2. KnacnoikyBatn ocHoBHi Buan UGC Ta BM3HauYUTU IXHI
0C06IMBOCTI NOLWMPEHHS Y COLIaNbHMUX MEpeXax.

3. NpoaHanisyBaTtun KJ1HOYOBI nepesarmu BUKOPUCTAHHSA
KOPUCTYBALbKOro KOHTEHTY ANA nigBUWEHHS edeKTUBHOCTI umbpoBol
KOMYHiKau,il.

4. BU3HAYUTN NOTEHUINHI PU3MKM Ta 0OMEXKeHHS BMPOBaAXKEHHS
UGC y MapKeTUHIoBY AifANbHICTb.

5. Po3rnaHyTu guHaMiKy iHTepecy 40 KOPUCTYBALbKOIo KOHTEHTY Ha
rno6anbHOMY Ta HaUiOHANbHOMY PiIBHAX Ha NpUKNaAai YKpaiHu

6. Hapatn pekoMeHpauil wooo edeKTUBHOro  yrnpaBJliHHA
KOPUCTYBALbKNUM KOHTEHTOM Yy COUiaJIbHUX Mepexax 3 ypaxXyBaHHSM
€TUYHMX Ta NPAaBOBUX ACMNEKTIB.

Buknap ocHoBHOro Marepiany. Y cy4dacHomy uuMdppoBOMY CBITI
couianbHi Mepexi NepeTBOPUIINCA HA MOTYXKHUN IHCTPYMEHT KOMYHIKauil
MiXK OpeHOaMuM Ta cnoXMBadaMu. 3-MOMiXK YUCIIEHHUX MAPKETUHIOBUX
cTpaTerin ocobnmBy yBary 3aciyroBy€ BUKOPUCTAHHS KOPUCTYBaLbKOro
KOHTeHTY (aHrn. user-generated content, UGC) - wMartepianis, sKi
CTBOPHOIOTb CaMi CNOXKBaYi: Bigryku, ¢oTo, Bigeo, N0CTU, KOMEHTapi TOLWo
[4; 5]. TakUIN KOHTEHT He NuLe NiaBULLYE OOBipy Ao 6peHay, a n cnpusie
3a/ly4YEeHHI HOBUX KNIEHTIB, $OPMYBaHHIO CNIIbHOTM HAaBKOMO NPOOYKTY
Ta NOKPALLaHHIO penyTaLuil KOMNaHil.

[locBigyeHi MapKeToNnorn ycBigoM/IIOKTb, WO KOHTEHT, CTBOPEHUN
KOpUCTyBayYaMu, He 3aBXAu BignoBigae npodecinHMM CTaHAapTam
peKknaMHol iHAaycTpil. YacTto Taki MaTtepianu MawTb HU3bKY SKICTb
300pa)KeHHA 4M BiOeo, a TEKCTOBI BiATYKM MOXYTb MICTUTU YUCIEHHI
rpaMaTuU4Hi Ta CTUANICTUYHI NnoMunku. lNpoTe Ui HeJONiKM BIOX0OATb Ha
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OPYrMn NnaH nepen BaroMMMKM rnepeBaraMm Takoro nigxony. 3rigHo 3
pocnigXeHHaMm koMnaHil Nielsen, 92% cno)xwusadiB binblwe [OBipAOTb
PEKOMEHAALISIM [HWWX KOPUCTYBAYIB, HIXK TPAAMLIMHUM peKNaMHUM
noeigoMneHHaM. AHanitukm 3 IpsosMediaCT 3a3HauvatoTb, Wo
KOPUCTYBAaLbKNMN KOHTEHT y cepenHboMy Ha 20% edekTuMBHIiWMK 3a
K/aCUYHy iHTepHeT-peknamy [6].

Llen ¢eHOMEeH TNOSACHIETLCA TMM, WO KOHTEHT, CTBOPEHUN
peanbHUMM NOABMWU, CNIPUUMAETLCS AK BiNbLU WMPUN, HEYNEepPeoXeHUN i
«XKNBUM». BiH BUKNNKAE eMoLinHNN 3B'A30K, POpPMYyE A0Bipy A0 bpeHay Ta
aKTUBI3YE 3a5y4YeHHs ayamTopil. Y CBIiTi, e KOpUCTyBadi BTOMUINCS Bif
HaB'sA3/IMBOT PeK/IaMK, CaMe aBTEHTUYHICTb Ta Bigo6paKeHHA peasibHOro
OOCBigQYy CTalwTb K/KYOBMMU YMHHMKAMU BMJIMBY HA CNOXXUBALbKY
NnoBepniHKY.

3rigHo 3 aHaniTuyHmmm paHumm Google Trends, iHTepec [o Temwu
KOPUCTYBALLbKOr0 KOHTEHTY Yy CBITIi MPOTArOM OCTaHHIX MN'ATU pPOKIB
OEMOHCTpPYE CTabiNnbHy TeHAEHLUi0 A0 3pocTaHHs (puc. 1).
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Puc. 1. YactoTa 3anuTiB KOPUCTYBaLIbKOro KOHTEHTY B NOLWYKOBINA CUCTEMI
Google
[xepeno: [7]

Ak BupgHO 3 rpadika, po KiHua 2021 poky nmonuT Ha Ul TeMy
3a/MLWaBCA Ha BiAHOCHO HU3bKOMY piBHi. [1poTe, nounHarum 3 2022 poky,
Bij3HAYAETbCA CTPIMKE 3pOCTaHHA 3auUiKaBMeHOCTi, Wo ocobnmeo
nocununocsa y 2023-2025 pokax. Le cBiguntb npo pepani b6inbwy
iHTerpauito UGC y MapKeTMHroBi cTpaTeril 6peHAiB Ta NOCUIEHHSA yBarun ao
LbOro iHCTPyMeHTa 3 60Ky daxiBuiB.

Ha ™mani nonynspHocTi 3a perioHaMu 6a4yumo, WO HambiNnbWKK
IHTEepec OO0 TEMU KOPUCTYBALLKOIO KOHTEHTY NposiBNAeTbCcA B Kutal, Ha
OcTtposi CeaAToi Enenn, @ininniHax, MNisgeHHin Kopei Ta CiHranypi (puc. 2).

Taknun reorpadivyHmmn po3nogin NOACHIETLCS AKTUBHUM PO3BUTKOM
umdpoBux NnatdopM y UMX perioHax, BUCOKUM PIBHEM MNPOHMKHEHHSA
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COUiaNbHMX MepeX Ta WBWAOKUM pearyBaHHAM MiCLUEBUX PUHKIB Ha
rnobanbHi LMdpoBi TPEHAMN.

MenynapHicTs 3a perioHamu (3 O6nacts ~ & <> =
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| BrrmouaTi PErioHM 3 HEBNMIKMM OBCRIOM NoWYKO! BHX JBMHTIB

Puc. 2. Mana nonynsipHOCTi 3aNUTiB KOPUCTYBALbKOro KOHTEHTY 3a perioHaMu
B NowyKoBin cucteMi Google
[xepeno: [7]

Ocobnueoi yBarn 3acnyroBye Ton ¢akT, wo YKpaiHa nocigae 14-te
Mmicue cepepn 73 KpalH 3a piBHEM iHTepecy A0 TEMU KOPUCTYBaALbKOIMO
KOHTEeHTY. Lle cBigunTb Npo 3poCTaHHA ycBigoMneHHsa 3HadvywocTti UGC
cepepn YKPAlHCbKMX KOpUCTyBauiB Ta bi3Hecy. He3Baxkaloum Ha BUKIIUKM,
NMoB'si3aHi 3 BINHOK Ta EKOHOMIYHOKW HecTabinbHicTO, uudpoBa
aKTUBHICTb B YKpalHi 3aNMWAETLCSA HA BUCOKOMY piBHi. KoMmnaHii genani
AKTUBHIWIE I[HTErpylTb KOHTEHT, CTBOPEHMW CMoXXuBavyamu, y CBOI
MApPKeTMHIOBi KaMMaHil, a KOpUCTyBa4yi 0xo4ye Q[iNATbCA Bigrykamm,
doTorpadiamun, Bioeo Ta peKkoMeHaauisMn B couianbHMX MEpPeXKax.

Ha pymKky pocnigHuka Mawnkna JlyKun, KOpUCTyBaubKUN KOHTEHT
BUKOHYE NOABINHY PYHKLiO B UMPpPOBOMY CepenoBULLi: 3 04HOro 60Ky, BiH
€ IHCTPYMEHTOM OpPraHi4YHOro MPOCYBaHHA, @ 3 IHWOrM0 — BaXJINBOIO
CKNapoBoO KOHTEeHT-MapkeTuHry [8]. OcHOBHIi BMAM KOPUCTYBaLbKOMO
KOHTEHTY HaBegeHo B Tabn. 1.

BrvKopuCcTaHHA KOPUCTYBALIbKOIO KOHTEHTY MA€ YNCSIEHHI NepeBaru:

1. NMipBULWEHHS O,0BIPY Ta aBTEHTUYHOCTI. fK B)Xe Oyno 3a3Ha4yeHo,
CnoXmBayi binbwe OO0BIPATb AYMKAM IHWWX CMOXWUBAYiB, HiXK NpaAMIn
peknami Big 6peHaiB. KOHTeHT, Takum K BIiATYKW, pekoMeHpauil Ta
doTorpadii peanbHUX KNIEHTIB, BUrNAAAE OiNibll aBTEHTUYHO Ta BUKJIMKAE
6inbwe poBipn. KopnuctyBaubKNM KOHTEHT OEMOHCTPYE peanbHUN OOCBIA
BUKOPUCTAHHA MNPOAYKTIB 4M MNOCAYr, WO [O0MNOMarae noTeHUIMHUM
KJIIEHTAM NPUMAMATN OOIPYHTOBAHI PiLLEHHS.

185



Cepis «<EKOHOMIiYHi HayKn» ISSN 2306-5478
Bunyck 1(113) 2026 p.

Tabnuusa 1
OCHOBHIi BUAU KOPUCTYBALIbKOIr0O KOHTEHTY, iX XapaKTepuCTUKa Ta
nnaTt$opMU NOLNPEHHS

Ne Bua KOHTEHTY XapaKTepuctuka MNnatdopMn nownpeHHs
. o TikTok, YouTube Shorts,
KopoTKi eMoUuinHi ponnku Instagram Reels
1 Bigeo go 1 xB, MiHiManbHUN 9 '
MOHTaX, WBMOKA peakuis Telegram, Facebook, X
' (Twitter)
306paxenHs ToBapis, Instagram Facebook
2 | ®oto MarasuHis, 6peHAiB; 4acTo 3 ' . '
Telegram, X (Twitter)
TEKCTOM ab0 Teramu
BuBaxkeHi abo kopoTki | Facebook, Instagram,
3 | Tekct OYMKMU, peueHnsii, | Telegram, Viber, X
KOMEHTapi, NoCTu, Bigryku (Twitter), LinkedIn
Avaio 13 8:)?:”:“ posnos:}:,; M:TV; Spotify, Apple Podcasts,
4 YA A . y P YouTube Music, Telegram,
noaKacTu noAaKacTiB, nerke | ,,.
. Viber
CNPUNHATTS
. . . Instagram, TikTok,
IHTEpaKTMBHUM Gif-aHimMauii, onuTyBaHHSA, . .
5 . Facebook, CTPiIMiHroBI
KOHTEHT peakduii, YeneHoxi .
CepBiCx, MECEHOKEPU
ABTOpCLKI MaJlloHKW, Instagram TikTok
6 IntocTpauii, ¢aH- | cTBOpeEHi prqHy. abo B Facebook, Telegram, X
apTm penaKkropax, Bi3yaNibHO (Twitter)
YHIKanbHi
Bignoeipi Ha  nNWUTaHHS Reddit, Rozetka, ~OLX,
iH'll.luwx : KOpuCTyBauiB YouTube, Instagram,
7 | Q8A-komentapi | "M 06FEBO ‘éHH”' TikTok, Facebook,
Ko::eﬁTa ax P Telegram, Viber, X
P (Twitter)

Ibxepeno: cbopmoBaHo aBTOpamMu

2. EkoHOMIis KowTiB Ha MapkeTuHry. KopnctyBaubKUN KOHTEHT €
6e3KoLWTOBHUM ab0 3HAYHO AeLeBLMM AXKEPENOM KOHTEHTY MOPIBHAHO 3i
CTBOPEHHAM NpPodecCinHOro KOHTEHTY. 3aoXo4yykuu KOpUCTyBadiB
OINNTUCS CBOIM OOCBIAOM, MOXHA OTPMMYBATM MOCTIMHUW MOTIK CBIXKOTO
KOHTEHTY 63 3Ha4YHMUX BUTPaT.

3. Pi3HOMaHIiTHICTb KOHTeHTY. KopucTyBadi CTBOPHOKTb KOHTEHT Y
pisHnx ¢opmatax (poTo, Bigeo, TeKcTW, BiAryKW), WO pPodUTL
MAapKETUHIOBUM MIKC Oifibll PI3HOMAHITHUM Ta LiKaBUM. € MOXNMBICTb
OTPMMATU YHIKanNbHi Ta KpeaTUBHI nornsgn, aKi - MOXyTb OyTu
HEeO4YiKYBaHUMUN AN MAPKETUHIOBOI KOMaHAMW.

4. MNokpawaHHsa SEO. KopucTyBaubKMW KOHTEHT MOXE MiCTUTU
OpraHiYyHi KAK4YOBI CNOBA, SAKIi BUKOPUCTOBYOTb KJIEHTU, WO MOKpPALLYE
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BUAUMICTb OpeHAy B NOLIYKOBMX cucTemMax. Benmka KinbKiCTb CBIXKOIO
KOPUCTYBALLbKOIro KOHTEHTY Ha CauTi MOXXe NO3MTUBHO BMNJIMBATM HA NOrO
PENTUHT.

5. Po3wunpeHHs oxonneHHs Ta opraHiyHe npocyBaHHSA. KOHTeHT
KOPWUCTYBa4YiB MOLINPIETLCS Yepe3 IXHi 0cobucTi npodini, Wo [o3BoONSAE
OpeHOy OXONUTU HOBY ayguTOpito 6e3 NPsAMOro peKaaMHoOro BTpy4YaHHs.

6. LliHHM 3BOPOTHMM 3B'A30K. AHanNi3ywu4nM BIATYKW, MOXKHA
OTPMMATU LUiHHY iHpOpMaUil0 NPO AYMKM Ta noTpebu KAIieHTIB, IXHI
BnogobaHHa Ta 605b0oBi TOYKM. Lle 3BOpPOTHWMM 3B'AI30K MOXKe OyTu
BUKOPUCTAHWM ONA NOKPALWAHHSA NPOAYKTIB, NOCAYr Ta MAapPKETUHIOBUX
cTpaTerin.

7. NipBuweHHA KoediuieHTa KOHBepCil. HasaBHicTb
KOPUCTYBALLbKOr0 KOHTEHTY Ha CTOPiHKAx NMPOAYKTIB, MOXe NigBULLUTU
BMEBHEHICTb MOTEHUIMHMX MOKYNUiB Ta CTUMYJIOBATU X 0O MNOKYMKW.
CouianbHnn gokas, akum 3abesneuye UGC, € noTy>KHUM paKTOpPOM BNMBY
Ha pILLEHHS NPO MOKYMKY.

8. OTpnMaHHSA yHiKanbHOro KOHTeHTy. KopuctyBadi 4yacto ginsartbcs
YHIKaNbHUMN cnocobamMu BUKOPUCTAHHA MNpoOyKTiB abo nocnyr, sKi
MOXHa He nepepnbaynTu. LleM KOHTEHT MOXXe HaQUXHYTU IHWMUX KIIEHTIB
Ta NOKAa3aTW HOBI NepeBaru NpPono3unuil.

He3Ba)katoum Ha 4YMCNEHHi nepeBarn Ta MNO3UTUBHY [AWMHAMIKY
PO3BUTKY, KOPUCTYBAUbKMMN KOHTEHT He € YHiBepcanbHUM abo
6e300raHHNM  (HCTPYMEHTOM  MapKeTMHIOBOro npocyBaHHs. Woro
BUKOPUCTAHHSA CYNPOBOOXKYETbCA PALOM BUKJIIMKIB, AKi 6peHan NOBUHHI
BPaxoBYyBaTu:

1. HeobxigHicTb NiarotoBkM Ao BnpoBamXeHHs. KopuctyBaubKkumn
KOHTEHT He MOBMHEH OyTM IMNYNbCUBHUM PIiLLEHHSAM Y KOMYHiKaUinHin
cTpaTteril. Hanpuknag, SKwWwo Mara3nH BCTAHOBJOE AICKpaBi AeKopauil, ane
NP1 LbOMY MAa€ HU3bKMUW piBeHb 06CYroBYBaHHS, Lie MOXe NPU3BeCcTn 4o
reHepauil YUCNEeHHOr0 KOHTEHTY 3 HEraTUBHUMMU BiArykaMu. ToMy nepimm
eTanoM Mae 6yTn BOOCKOHANIEHHS CaMOro NPoAYKTY YuM MNOCNYTH.

2. HecTtabinbHa AKiCTb KOHTEHTY. BiNblWicTb KOHTEHTY CTBOPIETLCS
6e3 npodecinHoro obnagHaHHA abo HaBUYOK, WO NPU3BOAUTbL A0 HU3bKOI
SAKOCTI 306pa)XeHb, NMOraHOro 3BYKY YW HENPOAYMAHOro Bi3yaslbHOro
0pOpMNIEHHS.

3. BigcyTHicTb KOHTpPOIO Hag KOHTEHTOM. Ha BiaMiHy Big odiuinHol
pPeKSlaMWN, KOPWUCTYBALLbKMM KOHTEHT HE KOHTPOJIKETbCA OpeHaoMm.
KopucTtyBaui camocTiMHO o6upaloTb $OpMY, TOHaNbHICTb | HapaTus
noBigoMyieHHs. Lle 03Hauae, WO KOHTEHT MOXe OyTm He nwuwe
NMO3UTUBHUM, @ N KPUTUYHUM, iPOHIYHUM ab0 HaBITb LWKIgGAMBUM AN
penyTauil. bpeHa He 3aBXAWM Mae€ 3MOry LWBMAKO pearyBatm abo
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BUNPaBAATM CUTYaLito.

4. HenepepbauyBaHicTb  akTMBHOCTi. KoMnaHii He  MOXyTb
rapaHTyBaTM MNOCTIMHY ab0 [OCTAaTHK KiNbKiCTb KOPUCTYBaLbKOIO
KOHTEHTY. |HiLiaTuBM MOXyTb MaTu KOPOTKOCTPOKOBUI edeKT abo 30BCiM
He BUKJIMKATU 3aUiKaBNIEHHS Y LiNbOBOI ayguTopil. TaKoX iCHYE PU3UNK
TOro, WO nonepenHbLO 3anjlaHoBaHa MepioauYHICTb Nybnikauin He byne
OOTpMMaHa.

5. ®enkoBi abo MaHinynatueHi Bigrykn. Cepen KN4Y0BUX 3arpos €
NOWKNpPeHHA ¢$EenKoBOro KOHTEHTY — BiArykiB, cTBopeHux 6otamu abo
3aMOBJIEHNX KOHKYpeHTamMum 3 MeTok puckpeautauil 6peHpy. CydacHi
TEXHOJ10Til AO3BONATb reHepyBaTu NigpobneHi npodini, BUragaHux ocio
| LUTYYHO CTBOPEHI CUeHapil B3aEMOSil 3 TOBAPOM.

6. BiocyTHicTb perynatopHux mexaHi3dmiB. Ha puHky UGC Hapasi
HEMA€ LEeHTpani3oBaHoro opraHy abo MexaHi3My, sskum 6u nepes.ipsiB
OOCTOBIPHICTb CTBOPEHOro KOHTeHTy. Lle ycknapgHioe 60poTbby 3
pesindopmadiero, denkamm Ta TMOPYLIEHHAM MNpaB IHTENeKTyasbHOI
BJIACHOCTI.

7. Pu3snkn, nos’'asaHi 3 KoHOIAeHUinHICTIO. YacTo KopucTyBaui
HEeCBIAOMO PO3KpPMBaAOTb 0COOMCTY iHPOpPMaLIi y CBOIX gonucax, abo He
OYiKYHTb, WO TXHIM KOHTEHT byae BMKOPUCTAHO B KOMEPUIMHUX UiNax.
KoMnaHii 3060B'a3aHi 4OTPMMYBATUCb MPUHLNMIB 3aXUCTY NEePCOHANIbHUX
OAHUX | OTPUMYBATU YITKY 3rogy Ha BUKOPWUCTAHHA KOHTEHTY. AKLLO
nybnikauis He MiCTUTb NPAMOT NO3HAYKK BpeHay abo xewTery KamnaHii,
BUKOPUCTAHHSA TaKOro KOHTEHTy 6e3 [o3Bosly aBTopa € €TUYHO Ta
IOPUANYHO CYMHIBHUM.

8. HeopgHopigHicTb 6peHAnHry. OCKiNbKM KOHTEHT CTBOPHETHLCS
PiI3HUMU KOPUCTYBAYaMu, BiH PiAKO BIANOBILAE EANHOMY CTUIO KOMMAHII.
Lle Mo)e nopywyBaTu Bi3yasibHY abo 3MICTOBY LiNICHICTb KOMYHiKauil
bpeHAay.

9. Broma KopucTtyBauiB Bif «3any4yeHHs». HaamipHe cTUMyntoBaHHS
CTBOPEHHA KOHTeHTYy (uepe3 udeneHOXKi, XewTern, KOHKYpPCU) Moxe
BUKJIMKATWN 3BOPOTHY peakKLilo — ayauTopia BTpayvae€ iHTepec, abo KOHTEHT
CTAE WTYYHNM | NOBEPXHEBUM.

BucHoBku. KpiM nepeBar, BaIMBO BPaxOBYBaTW MOTEHLINHI
BUK/IMKN, TMOB'I3aHI 3 BWKOPUCTAHHAM KOPUCTYBALbKOrO KOHTEHTY,
30KpeMa PU3NK NoWNpPeHHA HebaxkaHol abo gecTpyKTUBHOI iHpopMauil,
MOPYLIEHHS aBTOPCbKUX MNpaB, a TaKoX QOpPMyBaHHS ynepemKeHux
yaBneHb | cTepeoTuniB. Y LUbOMYy KOHTEKCTI KPUTUYHO BaXJIMBO
3abe3neynTn CUCTEMATUYHUWN MOHITOPUHI KOHTEHTY Ta OMepaTUBHY
peakuito Ha nomdibHi pu3nku. Takun nNigxia [03BONIUTb He JvLie
MIHIMI3yBaTU HEraTUBHUN BNAMB, ajsie U NIATPMMATN PO3BUTOK €TUYHOIr0
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unMdpoBOro cepenoBmLLa.

Ha Hawy aymky, kopuctyBaubkuint KoHTeHT (UGC) y cyyacHomy
uMdpoBOMY CEPeLOBULLI € HE MPOCTO TPEHAOM, @ MOTY>XHUM IHCTPYMEHTOM
MapKeTUHIOBOI KOMYHIiKaUil, AKUW 30aTeH BNIMBATU Ha PiBeHb OOBIpU 00
OpeHAy, 3a5y4eHHSA HOBUX KJIiEHTIB i GOPMyBaHHA NOSANILHOI CRIIBHOTMK.
Moro edeKTUBHICTb MiATBEPAXYETHCA SK pe3ynbTaTaMu AOCHimXKeHb
(Nielsen, Ipsos), Tak i aHanitTuuHnMm naHumMm Google Trends, Lo BKa3ywTb
Ha 3POCTaHHSA iHTepecy A0 LbOro siBULLA Y BCbOMY CBITi, 30KpeMa 1 B
YKpaiHi.

KnioyoBMMn  nepeBaraMm  KOPUCTYBALbKOIO  KOHTEHTY €
ABTEHTUYHICTb, BUCOKA 3a/1y4€HICTb, EKOHOMIYHICTb, MO3UTUBHUN BMNJINB
Ha SEO, a TakoX MOXIMBICTb OTPUMAHHSA YHIKAJIbHOTO KOHTEHTY W
3BOPOTHOro0 3B'AI3KY. Yce ue Cnpusie po3BUTKY He nuwe uudpoBux
CTpaTerin, a h CaMoro NPOAYKTY YM NOCNYru.

TaknM 4YMHOM, ycChiWHa IHTerpauis KOpPUCTYBALbKOr0 KOHTEHTY B
MApPKETUHIOBY AiSANbHICTb 3aNeXUTb Big 30aTHOCTI KOMMNaHil He nuwe
CTUMYJIIOBAaTU CTBOPEHHS KOHTEHTY, a W BIigMoBiganbHO KepyBaTu
npouecamu, nNoB'ss3aHMMK 3 MOro Mopepaui€l, aHaniaoM i NpaBOBUM
BUKOPUCTAHHAM. Lle BUMarae 6anaHcy Mix BIiGKPUTICTIO 4,0 aBTEHTUYHOI0O
OOCBioy KopucTtyBadiB Ta npodecinHMM nigxogoM [0 ynpaBAiHHSA
O6peHAoM y uMdppoBOMY NPOCTOPI.
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IMPACT OF USER-GENERATED CONTENT ON THE EFFICIENCY OF
MARKETING COMMUNICATIONS IN SOCIAL NETWORKS

The presented work is devoted to the study of the transformation of
modern marketing communications under the influence of user-generated
content (UGC) as an effective marketing tool in social networks. Today, when
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consumers increasingly ignore traditional advertising messages, it is
authentic materials from real customers that become the foundation of trust
in the brand. Having studied the dynamics of queries in Google Trends, we
have established a rapid growth in interest in this topic since 2022, while
Ukraine demonstrates a high level of engagement, taking 14th place in the
global ranking.

The study analyzed the main types of UGC - from emotional videos on
TikTok and Instagram Reels to meaningful reviews on platforms such as
Rozetka or Reddit. The article reveals in detail how the integration of such
content allows brands not only to save marketing budgets, but also to
significantly improve SEO and conversion rates. Of particular interest are the
examples of domestic companies (GeniusSpace, Eva, Silpo), which are already
successfully using the voice of the consumer to build an emotional connection
with the audience. At the same time, the authors note that working with UGC
poses a number of challenges associated with the use of content not
controlled by the brand - threats of reputational damage, unstable image
quality, ethical and legal risks associated with copyright and data
confidentiality, as well as problems with the spread of fake reviews. Based on
the results obtained, the authors formulated recommendations for effective
moderation and strategic management of UGC. It is substantiated that, with
proper preparation, monitoring and ethical use, user content can not only
increase trust in a brand, but also help strengthen the community around it
and improve its position in the competitive environment.

Keywords: UGC; marketing communications; user content; social
networks; brand; challenges; benefits.
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